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ADPC’s Vision  

Safer communities and sustainable 
development through disaster risk 
reduction  



Offices and representations: 

• Bangkok, Thailand 

• Dhaka, Bangladesh 

• Yangon, Myanmar 

• Colombo, Sri Lanka 

• Phnom Penh, Cambodia 

• Jakarta, Indonesia 

• Bihar State, India 

• Kathmandu, Nepal 

• Manila, Philippines 

• Hanoi, Viet Nam 

Our Locations 



Core Principles  

• Science  

• Systems  

• Applications 



 
Regional Consultative Committee on Disaster 

Management (RCC) 

 

2000 
Established in  26 

Member 
Countries 

Acts as a 
regional mechanism on 

disaster risk management 
in Asia-Pacific 

Emphasis on  
south-south 
cooperation 



Contribution to the Global Frameworks 



Source: GAR 2019 



Source: GAR 2019 



Social media 
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Valuable   Useful   Powerful  

           The world acknowledges that Social Media is: 
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Source: Global Disaster Preparedness Center 



Source: Social media and disasters: A functional framework for social media use in disaster planning, response, and research 



Good examples of information dissemination 

• Good practices in DRM 

• Safe zones 
– Shelters 

– Hospitals 

• Where trusted information is located 

• Damaged infrastructure 



Good examples of information listening using 

Social Media 

• Where people are in need of help 

• People reporting bad weather 
– Video 

– Pictures 

• What are people concerned about 

• (Dispelling) Rumors 



The use of social media for raising awareness 

on disaster risk reduction  

What does awareness on disaster risk reduction mean? 
 

• People know about the risk of disasters in their 
country/community 

 
• They regularly try to reduce disaster risk and 

enhance their resilience  
 

  



Ability to share 
content in real time  

The use of social media for raising awareness of disaster risk reduction  

Quick  

Efficient  

Government-
social media 
policies are 
response-
focused 



Disaster is not 

an event, it is  

a process   

The use of social media for raising awareness of disaster risk reduction  

People need to learn 
to live with risks and 
social media can do 
that by raising 
awareness on: how 
to?   



Reporting on Disaster Mitigation and Preparedness 
(RedMap)  

  

• A capacity building program for 
journalists in order to motivate them 
report in disaster risk before they 
turn into a catastrophe  

 
• An effort to influence the influencers 

for DRR 
 
• It targets both social and traditional 

media  
 
 
 



Some of the countries reached  
 

• Nepal 

• Mongolia  

• Maldives  

• Myanmar  

• PNG 

• The Philippines 

• Thailand  

 



How it works?    

Government  

National 
Media house  

ADPC  

Partnership 

between 



Challenge  

• Trust deficit between different actors 

• The culture of reporting disasters as an event  

• Lack of understanding among media about the 

subject of disaster risk reduction and climate change 

• Lack of skills to find newsworthy stories during 

peace times 

• Lack of capacity to read data and turn it into stories  

  

 

  



The way forward  

• Use of social media to raise awareness about disasters before they occur 

• Educate communities to use social media responsibly, especially during 

disasters 

• Use data to make communities resilient to disaster and receptive to early 

warning 

• Long-term partnerships between media, National Disaster Management 

Organizations, research institutes and social media platforms 

     






